
Victory Loan: Introduction  

 The Victory Loans was an initiative by the Canadian government to acquire money from 

the Canadian people to fund the First World War. The Victory Bonds were sold to Canadian 

citizens, organizations and corporations in different amounts. They could be purchased for 5, 10, 

50, 100 and 1000 dollars and could be redeemed in 5, 10 or 20 years.1 Canadians were so eager 

to aid in the war effort that all three years the Victory loans were oversold. The use of the 

Victory bonds meant that the majority of Canada’s debt was to its citizens and not to foreign 

lenders or banks. 

 The main reason for the success of the Victory Loan drives was the publicity.2 Posters 

were made and distributed across Canada; all featured bright, vivid images with large text. The 

images used ranged from the army preparing to go “over the top” to a soldier standing alone to 

images that reminded Canadians of atrocities that were occurring, like the sinking of the 

Llandovery Castle, an unarmed hospital ship.3 The campaign in 1917 was the beginning and it 

used the premise of helping Britain through continued food and weapons support. This campaign 

was successful because Canadians understood the importance of continued work for Canada and 

supplies for the Allies. The first campaign and the others following led to a drop in bank 

deposits, instead Canadians were taking money out of their savings to spend on bonds.4 The 

Second Victory Loan campaign in 1918 which began before Armistice Day (November 11, 

1918), used the closeness of victory to urge Canadians to give the last push and buy bonds thus 

ensuring an Allied victory. The Victory Loan campaign had huge success all three years it ran 
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but none more so than 1919, after the war was already over. The need to bring troops home and 

reestablish them within Canada was a huge push in 1919. 

 The Victory Bonds became so pervasive throughout Canadian society that businesses 

often accepted them as straight cash. They were seen as equal or greater than having cash and 

people even accepted them as rent money.5 The Victory Bond campaign was perhaps the most 

successful of all the fundraising efforts during WWI. Canadians were willing to take loans out of 

the bank so that they could afford to buy more Victory Bonds. They were also willing to 

continue buying the bonds after the war had ended, for them the war continued until all the 

soldiers were brought home. The loans were so successful that Americans were also purchasing 

them from across the border.6 Those at home were indoctrinated with the message that the more 

bonds they purchased and the more charity work they did, the more fearsome the Allied Force 

battling in Germany was keeping them safe.7 This applies to both men and women, since the men 

wanted the women and children at home to be safe regardless of whether he could go to war and 

fight for them. Victory Bonds advertising played on this fear, men did not want to feel like they 

had not done all they could regardless of their abilities to fight. 8 
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